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- &Management Levels, Managing in Present Competitive Environment.

"UNIT-NH{8 ses_sic'ms).

Directing; Coord;natmg& Controlhng, Decmon Makmg, Authonty and Responmbnhty
UNIT NI (_8 sessions)

- Elements of Human Behawor at Work: Defmltlon Concept Need, Importance and Foundatlons of
' Orgamzatmnal Behavior, Personailty, Perceptual Processes Management and Beha\noral
: appllcauons of Personallty, and Perceptlon

SEMESTER | PAPER |
MMANAMGIOl
MANAGING ORGANIZATION

Max. Hours: 40.

Course Objectwe To familiarize the students WIth the basn: concepts and prinmples of

management. The studentsshould clearly understand the definitions of different areas of
management. This course will facilitate students to understand and describe spemfzc theories
related to perception, motivation, leadership, job design, and orgamzataonai change. Afso this will
help the student to. demonstrate effectlve teamwork behavior by learning the concept of group
dynamics and conflict management. The course will help them evaluate methods of motivating and

rewarding individuals & group and integrate individual, group, and organizational level concepts.

UNIT 1(9 sessions)

Evolution of Management Thought Scientific Management, Classical Organlzat:on Theory School,
Management Science School, Behavioral School, Systems Approach and Contingency Appreach.
Conc_ept of Management: Definition, Need, Concept and Nature of Management, Skills

Process of Management Plannmg, Organlzmg departmentallzation Ltne and Staff relatlonshlp,
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UNIT IV (6 sessions)

~ Psychological Variables and Communication Technology: Learmng, Values and Attitudes; Motwatlon :

Management and Behaworal Applications of Attitude and Motivation eon Performance.
UNIT V (9 Sessions)

Leadership :Style and- Functions of Leader, Transformatlonai -Transactiona, Charasmatlc—\/lsmnary
Leadership, Likert’s Four Systems of Leadership and Ma nagerlal Gnd

Orgamzat:onal Conflict: Concept classification, process and confhct resolution strategies;
Orgamzatlonal Culture: Concept, Process and Impllcatrons of Orgamzatlonal Culture; Orgamzatnonal
Change: Concept, Nature Kurt Lewm Theorv of Change, Implementing Change, and Managing
Resistance to Change.

SUGEESTED READING:

VSPRAO-Managing Organization (EXCEL 1 EDITION)

Chaturvedi & Saxena -Managing Organization {Himalaya Publication) '
Stoner, Freeman & Gilbert Ir -'Management (Prentice Hall of India, _Gth Edition)

Robbins- Orgamzatlon Behawor -15e Prentice hall

Koontz Harold &Welhrlch Hemz - Essentlals of management (Tata McGraw Hlll 5th Edmon 2008)

_ -Newstmm John W. - Orgamzatlcnal Behawour Human. Beha\nour at Work {Tata McGraw H|II 12th
'.Edltlon} :

Luthans Fred - Organizational Behaviour (TétaMcGrawHilI,lOth édition)

" Mc Shane 1. Steven, Gllnow Mary Ann Von’ & Sharma Radha R. - Orgamzatmnai Beha\nour (Tata
' McGraw Hill, 4th Edltlon) :
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 SEMESTER | PAPER I
_ HI.MMANAM_C.iiDZ
. NiANAGER_iAt II:ECONC.}MICS.
- | o 'Max. Hours: 40

COURSE OBJECTIVE

- The basic ob_zectwe of this-course is to make-the students aware of the various economlc issues that
* they are-expected to face as managers at the corporatefevel and to equip them with the toois and

technuques of economic analys:s fori amprowng the;r decision- makmg skills.
UNIT-1 (6 Sessions)

Introduction to Economics; Nature and. Scope'of Management Eccnomics, Significance in decision-
making and fundamental concepts. Objectives of a ﬁrm Gap between theory and practlce and role
of managenal economlst SR :

UNIT-I (8 Sessions)

Demand Analysis Law of Demand, Exceptions to the Jaw of Demand, Determmants of Demand.

Elasticity of Demand- Price, Income,  Cross and Advertlsmg Elasticity; Uses of Elastlc:ty of Demand for '

managerial decision making, measurement of Elastluty of Demand Dernand forecastmg meaning,
sagnlfcance and methods ' : : :

- UNIT-ti (10 Sess:ons)

: Supply Analysrs Law of Supply, Supply Elastruty, Analysrs and its uses for managerlal decusuon

making. Productlon concepts & ana lysis; Production functlon single variable- Iaw of Varlable
proportlon, two \rarlabie Law.of returns to scale Cost concept and anaiysu; short -ruf and long -run

© cost curves and its managerial use.

 UNITV (12 Sessmns)

Market Equul:bnum and Average Revenue Concept Market Structure Perfect Competltlon
'features : L
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determlnatlon of prlce under perfect competltron Monopoly Feature pricing. under monopo]y,
. Pnce _ : '

' Dlscrrmanation Monopolrst:c Features prlcmg under monopolistlc competition, product
_ differentiation. Ollgopoly Features kinked demand curve, cartels, price. leadership. Pricing

Strategies; Price determrnatron full cost pricing, product line prlcmg, price sklmm!ng, penetratlon
pncmg - :

UNIT-V (6 Sessrons)

Nat:ona! Income Concepts and various methods of its measurement Inﬂatron types and causes,
Business Cycle Profit concept and major theories of proﬁts Dynamic’ Surp!us theory, RlSk &

: Uncertalnty bearlng theory and Innovatlon theory

" Suggested Read_ings:

Dwived:i'D..N. - Manageria‘i Er:onornics (Vikae-Puin"ca'tion 7th Edition)

Petersen/jaln Manageria[ economics 4e {Prentlce hall)

Raj Kumar Managerral Econcmlcs{UDH PUBLISHERS 2013 ed|t|0n)
Damodaran Suma Managerual Economlcs (Oxford 2006}

r'-_\tmanand- Managenal Eco_no_mrcs (Excel Books)

. Keats- Managerial econornics-se-(Prenti'ce 'haII)'.

Vanlta Agarawa! Managerlal Economn:s Pearson :

M. L Jhlngan&J K. Stephan Managerial Econemrcs (Vnnda Publlcatlons 2" Edltlon)

' Sl_ngh— _M.anager_lalEeonomlcs (W_:ley_ 'Dre_amtech) L

- Hirschey Marlé-__Econo'm_i'cs for Managers_{Thonﬁson, India Editibn,-Z_OO?}'_ | o
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SEMESTER | PA'PER' n
MBUSIMGlO3

BUS!NESS ACCOUNTING

Max. Hours; 40

COURSE OBJECTIVE:

The main objectwe of th|s course is to acquaint the students with fundamental concepts and

. processes of accountmg S0 that they are able to appreciate the nature of item presented in the '

annual accounts of an organisation. Further, it aims at fam|||a_r_|zmg the stu_dent_wuth those
significant tools and techniques of financial analysis, which are useful in the interpretation of

~“financial statements. These tools and techniques form an important part of management planning

and confrol systems. Thus, the course does not intend.to make the students expert'accountant.
Unit 1 (6 Sessions)

Overview: Accounting concepts, conventions and principles; Actounting Equation, International

. Accountlng prmuples and standards Objectives of Accounting ,Matching of Indian Accountlng

Standards ‘with internatlonal Account:ng Standards.

Uni't 1 '(1'0 Sessions)

Mechamcs ofAccountmg Double entry system of accountmg, Journallzmg of transactions; ledger '
postmg and 1rial balance preparat:on of final accounts, Profit & Loss Account, Profit &loss
Appropriation account and. Balance Sheet, Pohcses related with depreciation, lnventory and

- |ntang1bie assets like copyrlght trademark patents and- goodw:ll

Unlt ([ (8 Sessmns)

' Anafys;s of. fmanc;al statement Ratlo Analysns solvency ratlos proﬂtabllity rattos actwlty ratlos
- liquidity ratios, market capltahzatmn ratios; Common Size Statement; Comparatwe Balance Sheet .
: _and Trend Analys;s of manufacturmg, service & ba nklng orgamzatlons

. Unit IV (8 Sessions). .
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Funds Flow Smtement Meamng, Concept ofGross and Net Working Caprtal Preparatlon ofScheduIe

o of Changes in Worklng Capltal Preparatlon of Funds Flow Statement and its. analy5|s

Unit V '(8 Sessions) -

Cash Flow Statement ‘Various cash and non-cash transactrons ﬂow of cash, dlfference between

“cash flow and fund flow, preparaﬂon of Cash Flow Statement and its analys:s
SUGGESTED READINGS
 Ma heshwariS-.-N&Maheshwari SK - A text book of Accc_)u'nting for Management {Vikas, 10th _Edi'ti'on) _

- Ambrish Gupta Q_Fin_ancial_Accounting: A'M'anagtériai Perspective [Pren_tiée_-l_-lall, 4th Editibn) _

Narayanswami - Financial Accounting: A Managerial Pérspective (PH!, 2nd Edition).

'Mukherjee' - Financiai Accounting for.Management (TMH, 1st Edition).

Banerjee Fina nc:al Accountmg(Excel Books)

" Dhamija - Fmanual Accountmg for managers (Prentlce Hall)

_Ra_mchandran&}(akan; - Financial -Accoun_tmg for _Management {TMH, 2nd Edition).
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SEMESTER '|_|5;\P'E|§ W
| MBus_IMG:lo:i o
'BUSINESS ENVIRONMENT- |
| o | | Max. Hours: 40

COURSE OBJECTIVE:

The present course aims at familiarizing the participants with various aspects of economit social,

- political and cultural ervironment of India. This will help them in gaining a deeper understandmg of

the environmental factors mﬂuencmg Indian busmess organlzatlons

' : UN_I’T- [ {6 Sessions}

Busmess Enwronment Meamng, Importance Enwronmenta! Factors Recent Polltical Enu:ronment
Recent Economic and Financial Enwronment Planning th India-Planning. Commusuon leerallsauon
and Planning, Industrial Pollcy New trade poln:y 1991 onwards, Industrial Licensing in India

UNIT-1l {10 Sessions)

Indian Financial System : Monetary And Fiscal Policy, Economic Trends, Price Policy, Stock Exchange
Of India, Role of regulatory institutions inindian financial system —RBI and SEBI., National Income, -~
Role of Industry in Economic, Deveiopment_-, Foréign Trade and Balance of Payment; Poverty in India, .

- Unemployment in India; inflation, Human Development, Rural Development, Problems of Growth

UNIT-It (6 Sessions)

Direct & Indlrect Taxes (MODVAT) (CENVAT) Competltlon Act 2002 & FEIVIA Acts Busmess Ethlcs, .
Corporate Govemance, Ph|losophy 3nd strategv of pianmng in Indla '
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- UNIT-V (6 Sessrons)

' leeraiasatlon Privatization and D|smvestments, Speuai ECOanIC Zone (SEZ) and their role and
' .'|mpact in International Business Envuronment World Trade Orgamsatlon (WTO} Redeflnmg Value .

Preposmon to MSM Es

- UNIT-V (12 Sessions)

‘Social Res'ponsib'ility of business enterprises, New Economic Policy, Globalization, EXIM policy and
- role of EXIM bank, FDI policy, Multinational Corporation {MNCs) and Transnational Corporations

(TNCs), Global Competitiveness, technology and competitive advantage, technology transfer -
importance and types, Appropriate technology andtechnology adaptation. :

© Suggested R_eadings:
- Shaikh & Saleem - Business Environmént (Pearson, 2nd Edition)

Francas Cherunilam — Business. Enwronment Text and Cases {H:malaya Publ;shmg House 8th

Editlon)

“Mittal - Bus_-in_ess Environment {Excel Books).

. V.Neelamegam — BUsinés's:En_\'firnbment (Vrinda Publications , 2™ Edition)

Fernando~5usinés_s Eh_uir’onment (Prentice hall)

Mishra § K &F_’u_ri VK - Econor_nic Environment of Busihess (_H'ima!aya-Pubiisﬁi'ng.l-louse_, 3rd Editidn). .

 Paul Justin -"Business Environment Text and Cases '{_Tata McGraw Hill}. '
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"-SEMESTER I-P'APERV |
MBUSIMGlOS '

BUSINESS STATISTICS

Max. Hours : 40

Course Objective -

The objectwe of the course is to make the students familiar with basnc statistical technlques and
their appllcatlons in managerlal decision maklng

- Unit 1(8 Sessions).

- Rolé of statistics: Applications of inferential statistics in managerial decision-miaking; Measures of

central tendency Mean, Median and Mode and their implications; Measures of Dispersion: Range,
Mean dewatlon Standard deviation, Coeffnc;ent of Variation ( CV.}, Sk_ewness Kurtosis.

Unit i (8 Sess;ons)

" Time series ana!ys;s Concept, Addltlve and Multiplicative models, Components of tlme series, Trend

analy5|s Least Square method - Linear and Non Linear equat;ons App!lcations in busmess deusnon-'
makmg : ' : s

Unit 1 {10 Sessions)

: .1ndex Numbers - Meamng, Types of mdex numbers uses of mdex numbers, Constructmn of Pnce
_ O,uant[ty and Volume lndaces - leed base and Cham base methods -

Correfanon Meanmg and types of correla‘ﬂon Karl Pearson and Spearman rank correlatlon :

: Regressmn Meanlng Regressmn equatmns and thear apphcatlon Partlal and Multtp!e correlatlon '
& regressmn - An overview, ' : '
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Unit v (8 Sessions).

: _Probabmty Concept of probab|||ty and its uses in busmess demsuon maklng, Add:tlon and

multlpllcatlon theorems; Bayes *Theorem and- its appl:catlons

Probab;.-‘rty Theorencaf Dfstnbut;ons Concept and apphcatlon of Bmomlal Po:sson and Normal.
d|str|but|ons ' . : . :

Unlt V {6 Sessmns}

Estsmatton Theory and Hypothes;s Testmg Sa mplmg theory, Formulation of vaotheses Appllcataon;

_of Ztest, t-test, F-test and Chi-Square test. Techniques of assoma_ti_on of Attributes & Testl_ng

SUGGESTED READINGS

' Bhardawaz Busmess Stat;stn:s {Excel Books) B

Gupta CB, Gupta V An introductron tor Statnstlcal Methods (Vik851995 23rd Edmon)

Black- Business Statlst_ics--(Wﬂev Dreamtech)

.Sharma_J K - Busi:ne.s.;s_Statistics_(Pe'arSor.'l.educatibn.an edition).
© Render and Staif Jr- Quaht_itative Ana Iys;is_for Mah.a_g_er_r_i'e'nt (Prentice;Hail,_‘ith é.dition)
. 'Levin Ruﬁin'- Statistic$ for .Managemen't' (Péa'rsoh 2000 'I\Ie.v.\.r.-_Delh_i, 7th-Editi0_n). o
:"...Ben Busmess Statlstlcs (Tata McGrawHill- ,2nd Edatlon) - .

: Chandan J5- Statlstlcs for Busmess and Economlcs (V1k351998 Ist Ed:tlon)
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SEMESTER | PAPER VI
MMARKMGIOB

MARKETING MANAGEM ENT

_Max.'Hours:' 40

Course .Obiectiue: :

" This course intends to'provide an experienced- based approach to'marketing'theor\,r and its practical

appllcatmn The course is designed to enable the students to learn the basic of rnarketlng Topucs of -

‘the sy!labus sha!l be addressed and d;scussed from an apphcat[on onented perspective

U_mt 18 Sesswns)

._ Core Concepts of-Marketing a

Concept, Meanlng, deflnltlon nature scope and |mportance of marketmg, Goods Serv:ces -

Contmuum Product, Market Approaches to Marketing — Product = Productnon Sales—Marketlng— _
Societal - Re[at:onal Concept of Marketing Myopia, Holistic Marketing Orientation, Customer Value,

: Adaptlng marketmg to new liberalised economy - Dlgltailsatzon Customlsatlon Changing marketmg :

practices

Unitdl (12 Sessions)

- Market Analysis and Selection:

Nature and Contents of Marketing Plan, Marketmg enwronment Controllab!e and Uncontrollable
factors effecttng marketing dECiSIonS Analyzung latest trends i in Po[|t|cal Economic, Sacio- cultural

- and Technical Enwronment Concept of Market Potential & Market Share, Concept Characteristics

of consumer and orgamzatlonal markets Buyer Behavior, 5 step Buyer decision process .

-Meamng and concept of market segmentatlon Bases for market segmentatlon Types of market

segmentation, Effective segmentation criteria, Evaiuatlng & Selecting, Target Markets, Concept of -

'Target Market Positioning and dlfferentlatlon strategies, Concept. of positioning =~ Value Prop05|t|on g

&USP Marketmg informatuon System Strateglc marketlng pIanning and organlzation

Unit il (6 Sessions)

Product Dec|5|on Concept ofa product Cla55|f|cat|on ofproducts Major product dems:ons Product '
“lineand product mix; Bra ndmg, Packaglng and Iabehng, Product ilfe cycle - strateglc |mpl|catlons,
New product deveIOpment and consumer adoptlon process ST S




¢
¢

.""x\)

i

CUnitIvV (6 Sessfdh’_s) =

Price Decaslon Concept, and Meanmg of Pr;ce and Prn:mg, Slgnlﬁcance of Prlcmg Decas:on Factors
affectmg price determination; Pncmg Methods and Techmques Pncmg policies.and strategles

- Discounts and rebates

Unit V (8 Sessions)

Place Deus:on Nature, functlons and types of distnbutlon channels; Dlstrlbutlcn channel _
intermediaries; Channel management decisions, Marketlng channel system Functions and flows; -

. Channel design, Ch_a_nne!_.management Selection, Training, Motwatlon_and_evaluatlon of ch__annel
- members; Promotion Decision-Communication Process; Promotion mix — advertising, personal - _
_ selling; sales promotion, publicity and public relatlons Media selection Advertlsang effectweness :

Sales promotton tools and techmques '

Suggested Readlngs :

Ph’ili'p Kotler-Ag’nihotri : Pr;inciple of mérketing 13 e, Pears.on Education.

Ramaswamyv S, and Namakumari S5-- Marketlng Management: Planmng, Implementation and
Control (Macmllltan 3rd Edltlon) : o

_ RajahSaxéna- Mafketing Managemént Tata -McGr-aw Hill

R Kumar&Geel MarketlngManagement(UDH Pubhshers edltlon 2013)

: _Tapan Panda Marketlng Management (ExcelBooks)

B Stanton Wllllam 1= Fundamenta[s of Marketmg (TATA McGraw Hlll}

£tzeiM J Walker B.). and Stanton W:Iham } Marketmg concept & Cases specnal Ind|an Edltlon {Tata -

'McGraw Htll 13th Edition).
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' SEMESTER | PAPER VIl
MCOMMMG107.

COMMUNICATION FOR MANAGEMENT

- Max. Hours: 40

Course Objective

_ This course intends to develop good communicat'ion skilfs i students for their future jobs and

endeavors in the corporate world so that they can gaan a cuttmg edge overtheir other: counterpa rts

- within.the country and across the globe

UNIT 1-(6 Session)

INTRODUCTION: Definition and classification of communication, purpose of communication, process

of cdmmunication importance of communication in management, communication structure in
orgamzataon barriers & gateway in communication, 7 C’s of communication, impact of cross cultural
commumcat:on :

- UNIT 11 (8 Session)

'EMPLOYMENT COMMUNICATION Wntmg CVs & Appltcatton Letter Group dlscu5510ns, mterwew

types of interview, candldates preparation, Interviewers preparation; Impact of Technolog:cal
Advancement on Business Commumcatlon Commumcatlon networks Intranet, Intemet '
teleconferencmg, vldeoconferencmg L :

" ORAL COMMINICATION; What is oral Communication, principies of successful.oral communication, -

two sides of effectwe oral communication, effective Iistemng, non—verbai commumcatlon Body -

i :Ianguage Paralanguage

UNIT Il (8 Session)
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WRITTEN COMMUNICATION Purpose of writing, pros & cons of wntten commumcanon clarlty in |
wntmg, prmcnples of effective wrltmg, writing technlque

-BUSINESS LETTERS AND REPORTS: introduction to business letters, Types of business _Fett_er, Layout -

of business letter, Reports: definition & purpose, types of business reports, reports writing.
UNIT IV (10 Session)

GROUP COM MUNICATION Meetmgs need, importance & p[annmg of Meetmgs draftmg of notice,
agenda, minutes & resolutions of Meeting, writing mémorandum, press release press conference :
Business ethuettes - nethuettes telephonic & table etiquettes.

' PRESENTATIDN SKILLS :What is a presentatlon e[ements of presentation designing a presentatlon

advanced visual support for business presentatlon types of visual aid, appearance & posture

'practn:mg delivery of presentation.

UNIT V (8 Session)

CORPORATE COMMUNICATION: Defin'it'ioh scope, importance & components of corporate
communication, professional communicater responsibilities, corporate communication & Publlc
Relation, role of socual media in communlcatlon

 RECOMMENDED BOOKS:

. Lesikar RV. & Pettlt Jr JD Basic Busmess Commu nlcat:on Theory & Apphcatlon (Tata Mc Grow H|II
10th Edltaon)

Blsen&Prlya - B_usmess Commu'nicetioh {New Age Internat'ional' _PublieatiOn}

.Kalkar,Sury_a\ianshi;S_engup_'_ca-Busin'és:s C_ommuhication{Orient .Biackswah) _

MK S'e:hgal& v. -Kh'etrapal - Businesscornmunication (Excel Book"s}

-P. D Chaturvedl Bus:nes Communlcat[on (Pearson Ed ucatlon 3st Ed|t|on 2006)

._ Sharma R. C Mohan Krlshna Busmess Correspondence and Report Wntmg (Tata McGraw H:II 3rd

Editlon)

_ Rajen_dra Pal - B'usi'h'e:ss. go'm'mun_i_oét'io__o. (S_u'ita nchand& Sohs_ F_’_u_b[_iq:_'atio;n).
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SEM ESTER I PAPER VIII
MFUNDCAIOS B
Fundamentals of Computers & Informat:on System S
| Max. l—lours:40

COURSE OBJECTIVE:

The objectwe of this course is to acqualnt the students with the apphcation of computers in
understandlng Jatest trends in information technology This course will also prowde an arientation.
about the increasing role of management information systemrin- managerlal decas:on making W|th

 the help of computers and how |nformat|on is processed stored and ut|||zed

Unit | (10 Sessions)

“Hardware: (a} Input dewces keyboard, prrntmg dewces voice speech devices, scanner, NIICR OIVIR
- Bar code reader, dlgltal camera etc. {b) Output devices - Visual Dlsplay Unit, printers, plotters . etc. (c)"
Storage Dewc_es - Magnet:c storage devices, Optical storage devices, Elash Memdry ete.

Software tntroduction; Types of software with examples Introductlon to languages, compiler,
mterpreter and assembler

Operatang System Deflmtion Functlons Types and Classn“ication Elements of GUi based operat:ng
system Wmdows Use of menus tools and commands of wmdows operatmg system

Unit II (10 Sessmns)

._  Use ofIVIS Office: Basu:s of MS Word MS Excel and lVIS PowerPomt MS Access: Over\new ofMS— -
Access

B Creatlng tables quenes forms and reports in MS Access Computer Networks Overwew of
' 'Computer Network Types of: computer networks (LAN WAN and MAN}, Network topologles

Internet: Qverview of Internet Archltecture & Functionmg of Internet Basu: services over Internet '

| j.' like. WWW, FTP, Telnet, Gopher etc AP addresses ISPs URL Domam names, Web Browsers, .
_ --;Internet Protocols Search engines, e- -mail, Web- browsmg, searchlng, downloadmg & uploadmg from
. _Internet Appllcatmns of Informatlon Technology :
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' Unit 11l (8 Sessions}

MIS Introduction: Concept of Data and informatjdh, Information Systefhs, Cia_s'sificat_ion, _Op_'é_ra'tiorjs

* Support System (OSS), Management Support System(MSS), Transaction Processing System(TPS),

Process.Control System(PCS) Enterprise Collaboration System(ECS), Management lnformatmn _
System(MiS) Deas:on Support System(DSS) :

' Al’tlfICIa| Intell;gence (Al) App!lcatlons Of Amfu:ial Inteli;gence Neuraf Networks Fuzzy Loglcal

Control System, Virtual Reality , Expert System(ES} Executive Informatlon System(EIS) Cross
Funct1ona| lnformatlon Systems :

Unit v {6 Sessions) '

Developing MIS Systems: System Devélopmént Life Cycle, Investigation Phase, 'Prototyping,'. :

Feasibility Anaiysm System Analysis (DFD and ER Diagram), System Des:gn Implementmg Busmess o

Systems, Testung, Documenting, Trammg, Conversmn and Maintenance:

* Unit V {6 Sessions)

'Apphcatlons Enterpnse Résource P!annlng (ERP), Customer Relatlonship Management (CRM)
.'Securlty and Ethical Challenges OF IT, Ethlcal Responsnbmty Business Ethics, Techno!ogy EthICS -

Cyber Crlme and Prwacy Issues

_ _Suggested Readlngs -

' Shrwastava Fundamental of Computer& lnformat;on Systems (Wl[ey Dreamtech)
I_.eon A-and Leon-M - Introductlon to Computers ( Vlkas st -Edltron)

ITLES_L [ntroduct:on to Informatlon Techno!ogy (Pearson 2nd Edithl‘l)

: !TLESL Introductlon to Computer sc:ence (Pearson an Edltlon)

'_"'!ntroductlon to Computers Norton P (TATA McGraw Hlll)
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COURSE OBJECTIVE

The ob;ectwe of th is course is to acquaint the students with generai knowledge of Lwestock
‘management this course will also provide an'orientation about the increasing role of management
anformatlon svstem inma nagerlai decns:on making with the he!p of computers and how information
is processed stored and utilized.

Umt I

Livestock in 1ndia- association of livestock to Indian society du1 ing vedlc mcdreval and
modern era. Demographlc d1st11butron of livestock and role in econemy. Animal holding
and land holding patterns in different agro- ecologres Introductory animal husbandry
Common animal hisbandry. terms. Body conformation and identification. Dentition and
ageing of animals. Transport of livestock by rail, road, air arid on foot. Common farnx
‘management practices including drsmfcctlon, isolation; quarantine and dlsposal of"
carcass. Introduction to-methods of drug admlm‘;tratlon Common vices. of animals, their
prevention and care.

Unit n

General principles affecting the design and construction of building for hommg for
various livestock species. Selection of site. Air angements of the building with special
reference to Indian conditions. Utilization of local materials, Building mater ials used for
construction of wall roof and floor of anlmal houscs their charactcrlstlcs merlts and-
demer its, B :

Umt III

.Demoglaphy of cattle and buffalo po pu latlon Breeds and breed clescnpiors of lmporl:ant
~ breeds. Important traits of cattle and buffaloes. General management and feeding -

practices of calves, ‘heifers, pr egnant, ldctatmg and dry animals in buils-and worklng '

. animals. Draught abllity of cattle and buﬁ'aloes Raising of buffalo mates for meat
' productlon :

' Unlt“IV' -

Housmg systems layout and desrgn of dlffcrcnt bur]dmgs for dalry ammals including
- backyard dairy and mixed farms.. Routing dairy farm operations’ and Jabour management
*+ Methods of: mllklng and pr ecautrons Factors’ affectlng quahty and quant]ty Of mllk '

: p1 oduction Clcan max: ploductlon ' :
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.-UmtV

Dairy farm. accounts and Iecorcls Conccpts of input and output cost of dalry farming -

' (sinall and large holdings). Probleins.and Prospects of dairy meat 1ndustry in Indla '
: Ammal Fairs and Mcias Ammal pounds and Goshalas '
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AGR'BUSlNESS ENVIRONMENTS AND POLICY

Max. Hours: 40 -

. COURSE OBJECTIVE

To expose Iearners to the environmant in WhICh the agn busmess is conducted Focus will be on
understanding micro-and macro environmentat forces and their impact on agribusiness. Conternts

uNIT1

Role of agriculture in Indian economy; problems and policy changes relating to farm supplies, farm
production, agro - processing, agricultural. marketing, agricultural finance etc. in the country.
UNIT I}

Structure of Agriculture - Linnkages among sub-sectors of the Agribusiness sector; ‘économic reforms o

and Jnduan agnculture |mpact of hberahzation, privatization and globallzation on. Agnbusmess
sector :

CUNITIH

© Emerging trends in' productlon processing, marketing and exports; policy controls and- regulatlons
' relating to the mdustnal sector with spemﬁc reference to agro-industries.

uNIT v

Agrlbusmess policies - concept. and forrnulatlon, and new. dimensions in Agrlbusmess environment .

.' and pol:cy
UNITV

Agncultural price and marketlng polmes public dastnbutlon system and other pO|IC|E.'5

: Suggested Readlngs

Adhikary M. 1986 Economlc Enwronment of Busmess S, Chand & Sons. Aswathappa K
1997. Essentials of Business Enwronment Hrmalava Publ Francrs Cherumlam 2003.

g "'Busaness Enwronment Hlmalaya Pub1




